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Situation Analysis
Visitor Spend is Significant

In  te rm s  o f Qu e e n s la n d  Co u n try’s  vis ito r e xp e n d itu re , th e  
e c o n o m ic  c o n trib u tio n  fo r th e  re g io n , a n d  fo r 

Qu e e n s la n d  is  s ig n ific a n t, ra n kin g  o n  p a r with  th e  
Wh its u n d a ys , b e h in d  m a jo r to u ris m  h u b s  o f Bris b a n e , 

Go ld  Co a s t, Tro p ic a l No rth  Qu e e n s la n d  a n d  th e  
Su n s h in e  Co a s t, a n d  d o u b le  th a t o f Ou tb a c k 

Qu e e n s la n d .

Ove ra ll, th is  p o s itio n in g  u n d e rs c o re s  Qu e e n s la n d  
Co u n try’s  im p o rta n c e  in  Qu e e n s la n d ’s  to u ris m  
e c o n o m y, ra n ke d  we ll a h e a d  o f o th e r re g io n a l 

Qu e e n s la n d  d e s tin a tio n s , s h o wc a s in g  its  a p p e a l a n d  
th e  e c o n o m ic  b e n e fits  d e rive d  fro m  to u ris m  a c tivitie s  in  

th e  re g io n .
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Visitor Economy Snapshot
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Regional Domestic Mobility
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Overnight Visitors to Queensland Country
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Visitor Nights to Queensland
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Overnight Expenditure in Queensland 
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Domestic Expenditure in Queensland Regions
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Exp e n d itu re

Queensland $28,506.4m

Brisbane $7,521.9m

Gold Coast $5,374.3m

Sunshine Coast $3,817.4m

Queensland Country $1,641.5m

SGBR $1,481.5m

Townsville $1,176.2m

TNQ $3,719.1m
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Domestic overnight visitors within Australia
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Visitors Annual *    Change
Change vs YE Dec 

2019
Avg*      Stay Annual change

To ta l Au s tra lia * 113,75 7,0 0 0 2.1% - 3.1% 3.5 - 0 .1

Ho lid a y 4 8 ,5 9 0 ,0 0 0 1.2% 5 .1% 3.6 - 0 .2

VFR* 37,24 6 ,0 0 0 1.3% - 6 .8 % 3.2 0 .0

Bu s in e s s 23,9 0 9 ,0 0 0 5 .4 % - 11.6 % 3.5 - 0 .1

4

3

1

1.  An n u a l c h a n g e  re fe rs  to  th e  % c h a n g e  b e twe e n  th e  ye a r c o ve re d  b y th is  s n a p s h o t c o m p a re d  to  th e  ye a r p rio r.
2.  Avg  Sta y =  Ave ra g e  le n g th  o f s ta y.
3.  To ta l Au s tra lia  in c lu d e s  vis ito rs  c la s s ifie d  a s  ‘Oth e r/ Tra n s it’, i.e ., n o t a llo c a te d  to  a  s ta te / te rrito ry.
4 ..  VFR =  Vis itin g  frie n d s  o r re la tive s

2
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Domestic 
visitor s by 

r egion
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Visitors Annual Change

Total Queensland 25,588,000 1.3%

Bris b a n e 7,5 4 9 ,0 0 0 4 .7%

Go ld  Co a s t 4 ,15 8 ,0 0 0 - 3.8 %

Su n s h in e  Co a s t 4 ,26 1,0 0 0 9 .7%

Qu e e n s la n d  Co u n try 3,0 0 7,0 0 0 2.3%

SGBR* 1,8 27,0 0 0 - 5 .2%

To wn ville 1,320 ,0 0 0 22.7%

TNQ* 2,20 2,0 0 0 - 13.3%

1

2

1.  SGBR =  So u th e rn  Qu e e n s la n d  Ba rrie r Re e f. 
2.  TNQ =  Tro p ic a l No rth  Qu e e n s la n d . 
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International visitors to Queensland
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Visitors

NZ 4 6 6 ,0 0 0

As ia 717,0 0 0

No rth  Am e ric a 28 4 ,0 0 0

Eu ro p e 26 9 ,0 0 0

UK 20 9 ,0 0 0

Oth e r 179 ,0 0 0

Total 
Queensland

2,124,000
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International expenditure in Queensland
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Expenditure

Ho lid a y $2,5 5 6 .3m

VFR $9 4 5 .2m

Bu s in e s s $4 0 2.7m

Em p lo ym e n t $4 8 2.4 m

Ed u c a tio n $1,6 4 5 .4 m

Oth e r $124 .5 m

Total 
Queensland

$6,156.5m

13



$  5 1,9 76  M
Total spend
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Australia
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Places visited in Australia & 
Pla ce of Or igin  of Visitor s
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HELIX PERSONAS 
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Top  3 Helix  Personas  
 
1.  4 0 2 Wo rkin g  Ha rd  5 %
2. 4 0 1 Ho m e  Im p ro ve rs  5 %
3. 30 4  Life s tyle  Se e ke rs  4 %
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HELIX PERSONAS 
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Po p u la tio n : 10 0 2k

Po p u la tio n  Pe rc e n ta g e : 3.9 %

Ave ra g e  Ho u s e h o ld  In c o m e : $115 k

Ave ra g e  o f 34  ye a rs

Wo rkin g  Ha rd

De m o g ra p h ic s
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HELIX PERSONAS 
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Ho m e  Im p ro ve rs

De m o g ra p h ic s

Po p u la tio n : 10 0 2k

Po p u la tio n  Pe rc e n ta g e : 3.9 %

Ave ra g e  Ho u s e h o ld  In c o m e : $129 k

Ave ra g e  a g e  o f 39  ye a rs
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HELIX PERSONAS 
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Life s tyle  Se e ke rs

De m o g ra p h ic s

Po p u la tio n : 10 0 2k

Po p u la tio n  Pe rc e n ta g e : 3.9 %

Ave ra g e  Ho u s e h o ld  In c o m e : $122k

Ave ra g e  a g e  o f 38  ye a rs
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As  th e  wo rld  g e ts  fa s te r, it’s  m o re  im p o rta n t th a n  

e ve r to  fin d  s o m e  s lo w.

To  b re a th e  c le a r a ir.

To  p la n t yo u r fe e t in  th e  s o il.

To  lis te n  to  b a b b lin g  s tre a m s .

To  d rive  win d in g  ro a d s  th a t a ll h a ve  s to rie s  to  te ll.

To  d rin k win e  fro m  th e  s o u rc e .

To  s a m p le  p ro d u c e  p ic ke d  b y yo u r o wn  h a n d .

An d  e a t p a d d o c k to  p la te .

To  re tu rn  a  g e n u in e  s m ile .

To  h a ve  a  ya rn .

To  h ike  o ve r b o u ld e rs  m o d e  b y m ille n ia .

It’s  m o re  im p o rta n t th a n  e ve r to  re c o n n e c t with  

wh a t m a tte rs  m o s t.

Fa m ily. Co m m u n ity. Na tu re . Yo u rs e lf.

Manifesto

We  a ll n e e d  a  lit t le  
c o u n try.
Qu e e n s la n d  Co u n try.
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• Re fle c ts  th e  g ro wth  a n d  d ive rs e  
e xp e rie n c e s  we  o ffe r a c ro s s  a  la rg e r 
re g io n , in vite  m o re  p e o p le  to  e xp lo re  
a ll th a t we  h a ve  to  s h a re .

• Th e  g re e n  h e a rt o f th e  s ta te  -  
re p re s e n t To o wo o m b a , So u th e rn  
Do wn s  & Gra n ite  Be lt, So u th  Bu rn e tt , 
So m e rs e t Re g io n , Lo c kye r Va lle y, 
Go o n d iwin d i, We s te rn  Do wn s  a n d  th e  
n e we s t a d d itio n  o f Ce n tra l 
Qu e e n s la n d  Hig h la n d s . 

• Ca p tu re s  th e  tru e  s p irit  o f c o u n try life  
-  “We  a ll n e e d  a  lit t le  c o u n try”.

• Au s tra lia n s  lo ve  to  th in k th e y h a ve  a  
b it  o f c o u n try in  th e ir id e n tity, a  q u ic k 
e s c a p e  fro m  th e  c ity th a t is  a n  
a n tid o te  to  th e  p re s s u re  o f th e  
e ve ryd a y.

• Pro m is e s  a  vis it  th a t is  n o t ju s t a  
g e ta wa y, b u t s o m e th in g  g o o d  fo r th e  
s o u l.

Queensland Country
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Our Competitive Opportunities
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Goals
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Nie ls e n  CMV d a ta  s h o ws  th a t 76 % o f Au s tra lia n s  a re  in te re s te d  in  vis itin g  n e w p la c e s , with  m o s t p re fe rrin g :

• n a tu re - c e n tric  e xp e rie n c e s  (6 4 %)

• c o a s ta l p ro xim ity” (5 9 %)

• e xp lo ra tio n  o f s e c lu d e d , o ff- th e - b e a te n - tra c k lo c a tio n s  (5 4 %) .

An d  30 % o f yo u n g  Au s tra lia n s  (25 - 39 )  p la n  to  tra ve l, m a kin g  th e m  10 % m o re  like ly to  tra ve l th a n  th e  a ve ra g e  Au s tra lia n .

On lin e  b o o kin g  tre n d s  s h o w th a t 34 % o f d o m e s tic  a n d  29 % o f o ve rs e a s  tra ve l p a c ka g e s  a re  b o o ke d  o n lin e , re fle c tin g  

re c e n t g ro wth . 

Au s tra lia n s  p re fe r: Bo o kin g  Ho ld in g s  Ne two rk (37%) , Trip Ad vis o r (27%) , Virg in  Tra ve l a n d  To u ris m  (20 %) , a n d  Exp e d ia  

(15 %)  fo r tra ve l p a c ka g e s , a n d  Bo o kin g .c o m  (30 %) , Airb n b  (17%) , a n d  Ho te ls .c o m  (10 %)  fo r a c c o m m o d a tio n .

Nie ls e n  Dig ita l Co n te n t Ra tin g s  (DCR)  d a ta  s h o ws  Ub e r a n d  Qa n ta s  h a d  6 .74  m illio n  a n d  5 .8 8  m illio n  u s e rs  in  Ma rc h , 

with  m in o r d ro p s  in  Ap ril b u t h ig h  a ve ra g e  e n g a g e m e n t tim e s . Bo o kin g  Ho ld in g s  Ne two rk a ls o  b e c a m e  th e  th ird - la rg e s t 

p la tfo rm  b y u s e rs .



Thank you
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