
2-5 visits
26%

VISITOR PROFILE

1

IPSWICH +
NEIGHBOURING AREA

8.2%

NORTH BRISBANE
19.7%

SOUTH BRISBANE
25.7%

LOGAN CITY
2.6%

VISITOR ORIGIN

VISITOR AGE

 ANNUAL HOUSEHOLD INCOME

LESS THAN $50,000

$50,001 TO $80,000

$80,001 TO $110,000

$110,001 TO $140,000

$140,001 TO $170,000

$170,001 TO $200,000

PREFER NOT TO SAY

10% 20%

QLD   94.5%
NSW  4.1%
OTHER   1.4%

OVER 65  16.5%
56-65  34.4%
46-55   27.1%
UNDER 45 22%

EMPLOYMENT STATUS

WORKING FULL TIME  64.4%
WORKING PART TIME  10%
RETRIED   21%
OTHER    4.6%       
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VISITOR SUMMARY

The COVID -19 impact on intrastate travel is highlighted 
with 94.5% of visitors originating from Queensland. 

78% of visitors to the Brisbane Valley Rail Trail
are over 55 years old.

Service Innovation Alliance Hub



LENGTH OF STAY  PARTY COMPOSITION

OTHER  10%

3 DAYS  14%

2 DAYS  13%

1 DAY   12%

1/2 DAY  42%

1-2 HOURS  9%

ALONE

WITH PARTNER

 WITH PARTNER + CHILDREN

WITH EXTENDED FAMILY

WITH A GROUP OF FRIENDS

SCHOOL/UNIVERSITY GROUPS

WITH A CLUB/SOCIETY

ORGANISED TOUR OR GROUP

VISITING CHILDREN

OTHER

10% 20% 30% 40%

MOST POPULAR TIME OF YEAR TO VISIT

PRIMARY ACTIVITY ON RAIL TRAIL

WALKING      7%

 PREVIOUS VISITS

5+ VISITS
40%2-5 VISITS

26%

ONCE
BEFORE

13%

FIRST VISIT 21%

CYCLING       79%

HORSE RIDING      9%

2-5 visits
26%
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TRIP CHARACTERISTICS

Service Innovation Alliance Hub



ACCOMMODATION PREFERENCES MAIN SOURCE OF INFORMATION

BILLBOARDS

FAMILY/FRIENDS

SOCIAL MEDIA

GOOGLE/GOOGLE MAPS

BVRT WEBSITE

BEFORE ARRIVING

DURING USE

20% 40% 60% 80%

Visitors are 
primarily 
accessing 

information 
through
mobile 
devices

1. Enjoying outdoors
2. Enjoying scenery 
3. Adventures

TOP REASONS TO VISIT

VISITOR RETURN INTENTIONS

MULTIPLE
ACCOM

28%

CAMP
17%

CARAVAN PARK  9%

B&B OR
GUEST HOUSE 10%

OTHER
20%

HOTEL
MOTEL

15%

WITHIN NEXT 12 MONTHS 88.7%
WITHIN NEXT 5 YEARS  4.9%
NOT SURE   6.5%

These results indicate a very satis�ed experience
and a strong desire for visitors to return.
      

2-5 visits
26%
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ACCOMMODATION, INFORMATION SOURCING + RETURNING

Travellers are seeking more re�ned accommodation 
options in Esk and Toogoolawah.

Service Innovation Alliance Hub



ACCESSIBILITY

SAFETY

EXPERIENCE

COSTS

$20 $40 $60

GETTING TO AND FROM

TOURS

TRANSFERS

HIRE GEAR

ACCOMMODATION

FUEL

RETAIL

FOOD AND DRINK

DAY TRIPPERS 

OVERNIGHT STAY 

$50$30$10

AVERAGE SPEND PER DAY NET PROMOTER SCORE

DETRACTORS

PASSIVES

PROMOTERS

511

6%

20%

74%

IDEAL VISIT TO BVRT

Riding for multiple sections of the trail using 
shuttle service

Access to important information for planning 
and navigation

Riding along the shaded path

Have access to water

Parking vehicle in safer place

No swooping magpies

Stopping at local cafes for good food and 
coffee

Good access to the towns to explore by bike 
along the way

Affordable accommodation for pensioners

Refined accommodation experience for 
high-yield visitors

DAY TRIPPER SPEND PER DAY

OVERNIGHT STAY SPEND PER DAY

Current trail users were asked 
“On a scale from 0 to 10, how likely are you to recommend 
the Brisbane Valley Rail Trail to a friend or family member?” 

The results indicate a high level of user loyalty, with 74% 
being active promoters of the Rail Trail.

$118.88

$179.81

2-5 visits
26%
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SPENDING + PROMOTING

Service Innovation Alliance Hub


